ME AND MY MONEY ) BY PAUL BRENT

Marketing manager finds comfort in technology

CATHARINE FENNELL
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INVESTMENT PERSONALITY
Ms, Fennell uses the ferm “diver-
sified” to describe her approach.
Her pillars are comprised of real
esfafe ~ "buy great properties,
upgrade, move at the right fime"”
~ registered refirement savings
plans and registered education
savings plans ~ “two kids fo put
through university”~ and invest-
ments. O that front, she de-
scrbes herselfas an :ggresslu,
d in-

99). ‘M a
ot sy & i i
nology so | am very comfortable
this sector,” Ms. Fennell
“Google, Apple and RIM have

profected the portfolio during the
recent downtur.”

WORST

Like many investors, Ms. Fennell
was olog

overweight fechnology
stocks when the bubble burstin
200001

WHERE | GET MY IDEAS
“My secret weapon is my finan-
cial adviser, Larry. Mccurdv [of

vestor.

PERFORMANCE STATISTICS

Her investment portfolio has
posted an average annual five-
Year investment return of 8 per
cent, dragged down by her disap-
poinfing one-year refurn of a loss
of 7 per cent in 2007 Investment
asset class weightings are 80-per-
cent equities and 20-per-cent
bonds “aiven the lona invest-

|

CBC], who h me bal-
ance my investment approach
and develop an asset allocation
model that addresses my long-
term growth goals, while provid-
ing downside profection,” Ms.
Fennellsaid, I follow the busi
ness sector fairly closely,” she
added, nofing that one of her
companies produces a yearly best
employers’ study. "My experi-
ence is that companies that are

i ive,
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My experience is that
companies that are well
managed and have happy
employees are ultimately
more profitable

Catharine Fennell

well managed and have happy
employees are ulfimately more
profitable.”

INVESTING HERO

I think Suze Orman is great. She
tells it like it is and paints a pretty
accurate picture of the state of fi-
nancial affairs in North America
She encourages people fo gef ou
of debt and not spend what they
don't have. Building wealth is

ing your family at the same

ime.”
1) Specal fo The Globe and Mail



